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Insights to Action 
Impact of COVID-19 on People:

Savings, Insurance, Health & Wellness 
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Understand how behaviors will change as 
people learn to live in a Covid-19 world

Insights obtained through in-depth conversations 
with select individuals

Fast Visual Qualitative Insights

powered by
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PRIMARY PROFILE: The Macro-Man

• Male – between 36 to 47 years
• Lives in metros
• Working professional/ self employed
• Married with children
• Supports parents
• Insured – life and health
• Saves in various instruments
• Mass affluent segment



Key Insights



1. Save More, 
without Long Term 
Commitments

2. Savings
Investments but 
changed allocations

3. Continue 
Insurance, but is 
Cover adequate?

4. Lack of Clarity on 
Pandemic Coverage

5. Lack of Trust in 
FIs for investment 
advice

6. Increase cover; 
concerned about 
parents’ premium

7. From awareness 
to action on health & 
wellness

Key Insights: At a Glance
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#1. People are looking to save more but not willing to make 
long term commitments

“I would go back in time and spend less & 
save more. When there is no long-term 

clarity in life, even real estate investments 
could be problematic.”

“My spend-save ratio will change from 
70-30% to 50-50% .”

“Learning to save more. Now 
realize that have been spending 

on lot of unnecessary stuff”
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#5. Most people like to make their own financial and 
investment decisions based on advice from trusted network 

“You get a lot of information 
whether you like it or not. It is about 

judging it and then using it”

“I tend to stay away from Advisors because they 
keep on pushing me. The Advisor is searching to 
meet his goals in the short term and not what is 

beneficial for me”

“He is looking at improving his 
commission. Until I get very good 

reference, I will not venture out 
right now”

“I do most of the investments. For 
advice, I ask friends, colleagues, 

people working at my office.”
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#7. Post pandemic there will be a shift from awareness to 
action on health & wellness

“We have allowed ill health to creep 
into our lives and now lot of us are 

conscious about it. Will improve 
our wellness quotient and include 

parents and kids in it”

“Health is the biggest 
risk moving ahead.”



Insights to Action
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Insights to Action: Some Inspirations
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Insights to Action: Some Inspirations
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Convert Insights to Action with BMGI: What Next!

• Action 1 
• Generate ideas from these insights having current relevance
• Create Test and Implementation Plan

• Action 2
• Capture additional insights from your specific targeted personas/ segments
• Generate ideas on the new insights
• Create Test and Implementation Plan
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BMGI Partners with you to generate “edge of circle ideas” 
and works to with you to drive implementation for significant 
business impact!

50+ tools for 
ideation and actionRun virtual workouts 

with BMGI!
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For any additional information, please 
contact:
Amandeep Singh Munial
Business Head & Senior Principal Consultant
Breakthrough Management Group India Pvt Ltd
905/906 Raheja Chambers, Nariman Point
Mumbai 400 021

Mobile: +91 84 5484 50404
Office: +91 22 4002 0045 / 46
Email: amandeepm@BMGIndia.com
www.BMGIndia.com

mailto:amandeepm@BMGIndia.com
http://www.bmgindia.com/

